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HELPING OUR SENIORS AND
GEN XERS ALIKE!

To fulfill this growing need, thoroughly research all facets before committing.

By Lynne D. Shelton

pening a senior care franchise can
be a rewarding and potentially
lucrative business venture. Gen Xers

find themselves at the point in their :
lives to be tasked with finding a safe and

affordable home for their parents that will
give them the medical support they need.
Many appear to be combining this need with
their desire to become an entrepreneur. The
growth in the senior care industry is evidence
of these facts. If life has you in this stage in

your life and you are entertaining becom- : :
: Joining a franchise gives you access to an
i established brand with a proven business :

ing a franchisee, you will want to evaluate
this industry.

48 FRANCHISE CONNECT | JUL-AUG 2023

Here are some reasons why you
might consider opening a senior care
franchise:

GROWING MARKET

The senior care industry is experiencing :
significant growth due to the aging popula- :

tion and increased life expectancy. As the
Baby Boomer generation reaches retirement
age, the demand for senior care services is
expected to rise. This presents a substantial
market opportunity for senior care franchises.

ESTABLISHED BRAND AND SUPPORT

model. Franchisors typically provide com-
prehensive training, ongoing support, and a
wealth of resources to help you succeed. This
support can be invaluable, especially if you
are new to the industry or entrepreneurship.

REDUCED RISK

Starting a business from scratch involves
considerable risk and uncertainty. By choos-
ing a senior care franchise, you benefit from
a proven concept and a track record of suc-
cess. Franchisors often conduct thorough
market research, assist with site selection,

i and provide operational guidelines, which

can help minimize risks and increase your
chances of success.
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INCREASED CREDIBILITY

Operating under a well-known franchise
brand can enhance your credibility and repu-
tation in the senior care industry. Potential

clients and their families are more likely :
to trust a recognized brand, which can :
lead to increased referrals and business :

opportunities.

SUPPORTIVE NETWORK

Joining a franchise allows you to tap into
a network of fellow franchisees who can
provide guidance, advice, and support. Fran-
chise networks often facilitate collaboration,
knowledge-sharing, and access to best prac-
tices, creating a community that can help
you navigate challenges and achieve success.

REWARDING WORK
Caring for seniors can be incredibly fulfilling

and meaningful. As a senior care franchise :
owner, you have the opportunity to make a
positive impact on the lives of elderly indi-
viduals and their families. Providing compas- :

sionate care and improving their quality of
life can be deeply rewarding on a personal
level.

FLEXIBILITY AND SCALABILITY

Senior care franchises offer various busi-
ness models, allowing you to choose the one
that aligns with your goals and preferences.
Whether you opt for in-home care, assisted
living, memory care, or a combination, you
can tailor the business to suit your desired
level of involvement and scalability. You can

also choose between medical, non-medical,
. FRANCHISES
© Non-medical senior care franchises focus

and referral type senior care franchises.

MEDICAL VS. NON-MEDICAL
Determining the specific success rates for
medical and non-medical senior care fran-
chises can be challenging, as success rates
can vary widely depending on numerous fac-
tors. However, it's important to understand
the key differences between these two types
of franchises in terms of their operations and
regulations.
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MEDICAL SENIOR CARE FRANCHISES

Medical senior care franchises typically pro-

vide skilled medical services, such as nursing
care, medication management, and therapy.
These franchises often require specialized
health care professionals, such as registered

nurses or licensed practical nurses, to deliver
medical care to seniors. As a result, they !

may involve more regulatory compliance
and require additional licensing and certifi-
cations. The success rates of medical senior

care franchises can be influenced by factors :
¢ and understand the specific requirements

such as the availability of qualified health
care professionals, compliance with health
care regulations, and the demand for medical
services in the local market.

NON-MEDICAL SENIOR CARE

on providing non-medical support and
assistance to seniors, such as companion-

ship, personal care, meal preparation, and

transportation. These services are typically
provided by trained caregivers or personal
care assistants who do not require medical
licenses. Non-medical senior care franchises

may involve fewer regulatory requirements
compared to medical franchises, but they

. still need to comply with local regulations

governing home care services. Success rates
for non-medical senior care franchises can
be influenced by factors such as the demand
for non-medical services in the local market,
the availability of trained caregivers, and the
reputation of the franchise brand.

REFERRAL SENIOR CARE FRANCHISES
It's important to thoroughly research and
evaluate different senior care franchise
options, assess the financial considerations,

and expectations associated with owning
a franchise. Conducting due diligence and
seeking professional advice can help you

i make an informed decision and set yourself
¢ up for success in the senior care industry.

The growth rate of a senior care referral
franchise can vary depending on several fac-
tors, including the specific franchise brand,
the local market conditions, the owner's
management skills, and the level of com-
petition. It's important to note that success
rates are not universally reported or tracked
for all senior care referral franchises.

However, senior care referral franchises
generally have the potential for success
due to the growing demand for senior care
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services. As the senior population continues
to rise, the need for assistance in finding
appropriate care options also rises. Referral
services can play a vital role in connecting
seniors and their families with suitable care
providers.

To assess the potential success and risk of
a senior care referral franchise, consider the
following:

Research the franchise brand's history

and track record. Look for established fran- :

chises with a proven business model, a strong
reputation, and a track record of successful
franchisees. This information can provide

A

.

b

50 FRANCHISE CONNECT | JUL-AUG 2023

insights into the franchise's potential for
success.

Analyze the local market conditions, com-
¢ petition, and demographics. Determine the
demand for senior care services in your target
area and evaluate the competition. Under-
standing the market dynamics can help you
. assess the viability and growth potential of
a senior care referral franchise.

Evaluate the level of support provided by
the franchisor. A strong franchise system
" should offer comprehensive training, ongo-
ing support, marketing assistance, and access
to a network of resources. This support can

significantly impact your success by provid-
ing the necessary tools and guidance to oper-
ate the franchise effectively.

Your own skills, experience, and commit-
ment to the business will play a crucial role
in the success of a senior care referral fran-
chise. As a franchise owner, you'll need to
effectively market your services, build rela-

. tionships with care providers, and provide
. exceptional customer service. Assess your
abilities and determine if you have the nec-
essary qualities to succeed in this industry.

While specific success rates may not
be readily available, conducting thorough
research, seeking feedback from current
franchisees, and working closely with the
franchisor during the due diligence process
can help you make an informed decision
about the potential success of a senior care
referral franchise.

It's important to note that the growth of
any senior care franchise, whether medi-
cal, non-medical, or referral based, relies
on various factors including market demand,

: competition, local demographics, manage-
© ment capabilities, and the effectiveness of
marketing and operational strategies. There-
 fore, thoroughly researching and assessing

these factors, as well as understanding the
specific requirements and support provided
by the franchise, can help you make an
informed decision and potentially increase
your chances of growth and success in any
type of senior care franchise. b

Lynne D. Shelton was the chief operat-
ing officer of a large franchise system
and is currently the senior attorney
for Shelton Law & Associates (SLA)
franchise law firm, as well as a franchi-
2 sor owner in an international franchise
= system, and CEO of an International

nonprofit company specializing in teaching entrepre-
¢ neurship to young adults.

¢ SLA attorneys have 50+ years’ business consulting,
franchise, and trademark experience. Their knowledge
i facilitates an understanding of a large variety of busi-

nesses, services, site selection, and technologies. They
help businesses protect their brands through trademark,
copyright, and business contractual transactions. These
services allow SLA to “Expand their Brand®” through
franchising. For franchisors, SLA provides full outsourced
in-house counsel services for a flat monthly fee.

SLA additionally works with entrepreneurs buying fran-
chises by assisting with business creation, industry evalu-
ations, franchise disclosure document review, fairness
factors, site selection, opinion letters, and negotiations.
For more information or to schedule a customized con-
sultation for your business, you can write to franchising

i @SLA.Law or call (866) 99-FRANCHISE.
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